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Welcome to the annual meeting
for networking, inspiration
& design of the future
of Mobile Learning



Vincent DESNO

CEO
Teach on Mars
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E=MC2
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Motivation
Engagement = Capacity
Cue




Meaning Generative Al

Motivation Rewards Social games

Social Blockchain
. Time Mobile-first
Engagement = Capacity Money Chatbot

Access Augmented Reality
Peers Neurosciences

Cue Agenda Goals / actions
Notification Predictive Al
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Metavers, Web3, Blockchain, NFT:
decryption and potential for
tomorrow's training




Jerome COIGNARD

Chief Technology Office
Frog, part of Capgemini Invent
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WHAT WE DO

Five+ decades on the
cutting edge of innovation

1970s 1980s 1990s 2000s 2010s

FORM FOLLOWS THE APPLE GOING DESIGN THAT CONVERGENT
EMOTION ERA DIGITAL TRANSFORMS FRONTIERS

2020s

REGENERATIVE
FUTURES
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Building coalitions
through protocols
to share value(s)

Decentralized Web 3 protocols offer a D

more efficient way of buiding coalitions >

of interest that share similar values. ]| Industries
States _ .-~ -
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NOTEBOOK
Curiosity Augmented
Challenge Test & Learn

TechForGood Coalition
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Behavioral sciences
for learning




Ftienne BRESSOUD

Chief Behavioral Officer - The BVA Family
Deputy CEO - BVA Nudge Consulting

etienne.bressoud@bva-group.com
3y @bressoud
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Join at:
ahaslides.com/

N4L
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How many liters of water should you drink per day?

81.82%
11.69%
6.49%
S EEEEE— \
Less than 1,5L 1516 2 5] More than 2,5L \
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How many liters of water do you drink per day?

52.69%
46.24%

1.08% ~
Less than 1,5L 165to 2,6L More than 2,5L ;
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WITH A SIMPLE TWIST

@ NUDGE
CON‘S“UL‘TH‘\IG
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https://youtu.be/yyRgQJzILus

“A nudge, as we will use the term, is any
aspect of the that

in a predictable way
without forbidding any options”

Because having the right information is not
enough to have the right behavior,
and more broadly

are an additional lever to help people learn.

NUDGE
CONSULTING
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What is a 7

From ... ... to

What do you do about cell phone?

@ NUDGE
CONSULTING
[ s .
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From Science... ...to action!

@ B.E. Wiser

'

ABC for ECD

ElT AUTRES COUPS DE POUCE

Applying Behavioural Science for Early Childhood Development

—
@ NUDGE
NNNNNNNNNN
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Relying on the right

Who signed the letter?

23,2%
21,2%
19,9% °
17%
€ o
S S 11,4%
2 Z = >
Z 7 = £ 8,5%
g 2 : g
5 £ z .
< i 2 e
Apply Accepted Register

How much do you rely on former participants to boost registration?

@ NUDGE
CONSULTING
"/ saccesera .
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Join at:
ahaslides.com/

N4L
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Before the last training session, were participants invited to set and share
the goals they want to achieve through the training?

52.22%
47.78%
\\ =
Yes No \
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Applying

Research showed that
students who do this type of
planning follow-through

67% more frequent
than those who do not

REJSERVE TIME
iN ADVANCE

NUDGE
CONSULTING
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TEMPS

60/ 40/

SE REMEMORER

@ NUDGE
CONSULTING
=

SUMMER UNIVERSITY

TEACH N MARS




Join at:
ahaslides.com/

N4L
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During the last training session, the quizzes were used to ... (several
choices possible)

60.68%
39.32%
... evaluate participants ... help participants to learn \
= Menu & i Y74 198 @ 93 % 120 =2 121 W85 @0 &.2
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Memorizing knowledge with the

60/

I
i)

SE REMEMORER

>
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How can you engage participants to be even more active rather than passive listeners?

@ NUDGE
CONSULTING
) <o
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Memorizing knowledge with learning quiz

N3NeLS - =l 29%8
< 1]
WI1SECr
ooooooo “Nudge” explains the notion of
libertarian
A

NUDGE
CONSULTING

fatalism| A
M Learning quiz
@ paternalism
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@ NUDGE
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ith the

“B2B sales reps forget 70% of the information they learn within a week of training.”

ime to learn w

Taket

Gartner Research

26 x 2 weeks

13 x 2 months
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Is that your plan?
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with distributed learning & Coaching

5 « Change is a process,

X 45 min. not an event »

Application
Y sesisons

Barbara Johnson

r

@ NUDGE
CONSULTING
) <o
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Join at:
ahaslides.com/

N4L
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Your take aways ?

les quizz pour apprendre workout on the after

- plus de budget sur U'apre
Q .
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>
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Create new Habits

Budget Learning effectivhess
5

®m Training Post-training mTraining Post-training

What do you plan for the after

@ NUDGE
CONSULTING
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Coach after the training ... long after!

6 months of coaching & application |

il >
. |
] _ post-training
1 week in 1 plenary
person session to
ABC for ECD share
Applying Behavioural Science for Early Childhood Developrment

NUDG
CONSULTING
) CON
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Join at:
ahaslides.com/

N4L
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What percentage of the total budget for the last training course was
used for post-training?

84.51%
9.86%
4.23% 1.419%"
Less than 10% 10 to 19% 20 to 40% More than 40% \
= Menu & pf D 74 198 % 93 ¢ 120 =+ 121 W71 ©0 &.2
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NOTEBOOK

Test enhanced learning

Nudge
distributed learning

Choice architecture
Post-formation
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HR & Training by Deloitte:
trends to adopt!




Agnes MON

ENVER

L&D Director
Deloitte Conseil
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Deloitte.

The (Accelerated)
Future of HR

New fundamentals for
a boundaryless world




The boundaries that were once assumed to be the natural order of things are
falling away...

The implication for organizations is that they are traversing a new landscape as they lose those traditional boundaries

that kept things packaged and orderly, and gain permission to experiment, pilot, and innovate to define new
fundamentals.

CHARTING A NEW PATH DESIGNING FOR IMPACT
CO-CREATE THE RELATIONSHIP PRIORITIZE HUMAN OUTCOMES
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The boundaries that were once assumed to be the natural order of things are
falling away...

5 47" AN
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Navigating the end of jobs
Skills replace jobs as the focal point for matching workers with work

N Powering human impact with technology
0 Csimei Technology contributes to making work better for humans and
making humans better at work™

Activating the future of workplace
The workplace evolves to be an input to the work itself
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The boundaries that were once assumed to be the natural order of things are
falling away...

CHARTING A NEW PATH
CO-CREATE THE RELATIONSHIP
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CHARTING A NEW PATH: COCREATE THE RELATIONSHIP

Organizations and workers will need to learn to navigate this new world together,
cocreating new rules, new boundaries, and a new relationship. That means
ownership models and value must shift.

Negotiating worker data
Organizations and workers vie for control of worker data when they
should focus on mutual benefits

Harnessing worker agency
Organizations drive value and strengthen their relationship with
workers by embracing rising worker influence

Unlocking the workforce ecosystem
Removing traditional employment distinctions unlocks access to a true
workforce ecosystem—and with it, critical skills and worker potential
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The boundaries that were once assumed to be the natural order of things are
falling away...

DESIGNING FOR IMPACT
PRIORITIZE HUMAN OUTCOMES
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DESIGNING FOR IMPACT: PRIORITIZE HUMAN OUTCOMES

Organizations must create impact not only to their business, their workers, or their
shareholders, but to broader society as well. Over half of organizations surveyed this year
aspire to create greater connections with the society they work in.

Taking bold action for equitable outcomes
The DEI conversation shifts from activities to outcomes

Advancing the human element of sustainability
Human sustainability rises to the fore of organizations’
sustainability strategies

Elevating the focus on human risk
Opening the aperture and changing the lens on risks to focus on the
human element
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...with new ways of
leadership

The future of HR
has already
started ...



Deloitte 2023 Global Human
Capital Trends Report

Although the potential for disruption is real, so is the opportunity
for an extraordinary reimagination of what the work, workforce, and
workplace can be.

Are you ready to embrace the possibilities?

To learn more, read Deloitte’s 2023 Global Human Capital
Trends report online at: www.deloitte.com/hctrends

Agnées Montenvert
Deloitte Consulting
Human Capital Director
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http://www.deloitte.com/hctrends
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NOTEBOOK

New Framing the challenge

Think like a researcher
fundamentals
for a Charting a new path

Co-create the relationship
boundaryless

Designing for impact
Welgle Prioritize human outcomes
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Keeping the flame alive
with your learners:
testimonials

part one



Dior

Melanie CARAFRAY
Head of Digital & Client I M M ERSIVE GAM E
development

Retail Education
Parfums Christian Dior

#reenchantment
Clémentine ABIVEN #innovation
Digital Project Manager . .
Reiail Edutjzation : #harmonlzathn

Parfums Christian Dior
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MAISONS
DU MONDE

Sophie MALIVERT

Head of Retail Education

RITUALS CAMPAIGN

#creativity
#organisation
Julie TONDU #routine

Digital Learning Manager
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How Al
IS revolutionizing learning




Alexia AUDEVAR

Data Enthusiast
Datactik
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A robot wrote this entire article. Are you
scared yet, human?
GET-3

We asked GPT-3, OpenAl's powerful new language generator, to
write an essay for us from scratch. The assignment? To
convince us robots come in peace
For more about GPT-3 and how this essay was written and
edited, please read our editor’s note below

T ] it
i .
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Artificial Intelligence

rmouth ~ USA- 1956
érimetre d’invest'gation de I'A

définitle P
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Nathanie! Rochweste?
1919-2 2001

ALAN TURING

S
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A robot wrote this entire article. Are you
scared yet, human?
GET-3

We asked GPT-3, OpenAl's powerful new language generator, to
write an essay for us from scratch. The assignment? To
convince us robots come in peace
For more about GPT-3 and how this essay was written and
edited, please read our editor’s note below

T ] it
i .
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Intelligence
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How do machines learn ?

Symbolic Approach
based on logic

=)
<=

Base de régles ]

Moteur d'inférence

Interface utilisateur
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Symbolic Al: Expert System
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Symbolic Al: Expert System

KNOWLEDGE BASE

% Is the brother of %
% Is the brother of % 5
6 % Is the little nephew of !J@

SUMMER UNIVERSITY
TEACH N MARS



Symbolic Al: Expert System

KNOWLEDGE BASE

% Is the brother of %
% Is the brother of % 5
6 % Is the little nephew of !J@

RULES BASE

If X is the brother of Y
and X is the little nephew of Z

Then Y is the little nephew of Z
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Symbolic Al: Expert System

KNOWLEDGE BASE

% Is the brother of %
% Is the brother of % 5
6 % Is the little nephew of !J@
\ '
> 4
RULES BASE U

If X is the brother of Y
and X is the little nephew of Z

Then Y is the little nephew of Z
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Symbolic Al: Expert System

KNOWLEDGE BASE

% Is the brother of %

. ~ NEW KNOWLEDGES
% Is the brother of % =

6 % Is the little nephew of ‘!ﬁ % Is the little nephew of

7 % Is the little nephew of
RULES BAst U

If X is the brother of Y
and X is the little nephew of Z

e St

Then Y is the little nephew of Z
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How do machines learn ?

Symbolic Approach Statistical Approach
based on logic based on data

=)
<=

Base de régles ] E: l;l

LEARNING MACHINE
Moteur d'inférence %
Interface utilisateur
SUMMER UNIVERSITY
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Statistical Al: Machine Learning

Traditional Programming

@) Data

@ Result
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Statistical Al: Machine Learning
~ Traditional Programming

@ Result

@» Data

Rules / Model
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@ Result
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Statistical Al: Machine Learning

Traditional Programming

@ Result

Machine Learning

Rules / Model

Learning

@ Result

2| Rules / Model
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Human learning vs Machine learning
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Al & Training
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Al & learning:
proof by example




| Oscar RODRIGUEZ

Al expert
Teach on Mars
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LLMs NLP

Conversational agents Y

Chatbots OpenAl ‘
chatGPT o

text generation
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LLMs, Chatbots, and Enhanced E-Learning

« Large Language Models (LLMs) advanced Al systems that read, understand
and write text like humans, trained with lots of data.

« Chatbots, powered by LLMs, provide instant responses to user questions or
requests.

» Teach on Mars' vision is to harness the power of LLMs through chatbots to
enhance mobile learning interactions:

 providing learners with easy access to instant personalized answers and
guidance during their learning journey

 ensuring the answers given are both accurate and relevant as their source
information comes directly from enterprise’s internal documents, training
materials, and product catalogues

SUMMER UNIVERSITY
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ToM Chatbot: integration and interaction

« Seamless Integration: incorporated within our learning platform, ensuring
uninterrupted learning

» Data Interaction:

» Textual: Engages with trainings, activities, PDFs and enterprise documentation,
using digital representations (embeddings) to accurately retrieve the relevant
information - not inventing it

» Tabular: Leverages Al to live-generate and interpret queries for structured data
such as product catalogs

SUMMER UNIVERSITY
TEACH N MARS



Use Case: Hublot’'s product catalogue

* Objective: Enhancing sellers' product knowledge and sales consultation
capabilities

« Method: Collaborating closely with the client, we customized our chatbot to
dynamically interact with the extensive and constantly-changing Hublot's
product catalogue

« Unique Features: Crafted to Hublot specifications, our Chatbot adapts to
catalogue updates, replies with high precision and in multiple languages,
and can understand enterprise-specific language !

« Outcome: Without leaving the ToM app, sellers can quickly and easily query
products’ factual information in natural language in many languages

SUMMER UNIVERSITY
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HUBLOT
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Switch from a complex database
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LPKAMARTASIE BIGBANG G No BIGBANG GOLD 44 MM 44mm 00morl0ATM 18k GoldSN 18k Gold Y thows L 290 23500 2040
{ somm OmorATM  1GOdSN Tk Goldsh Selluindng {zhows AL BLUE ALUIGATOR 3900 2500 as300)
PR EIGEANG GOLDELUE o EIGEANG GOLD BLUE 440t Mmm OOmorlDATM ik GoldSN 1k GoldShy s2hous 22900 a6200 29900)
SPATEAB IS B BANGALODAMCDS No 1 BN GOLD DIAMONDS 44 MM 4mm 00moriDATM 1k GoldSN 15k GoldShy Sellaindng, thows  ELUE LNEDRUEEER, 4300 3840 1100
0LPR 7S EIGBANG GOLD 100 BIG BANG GOLD 44 MM 44mm 00morlDATM 18k GoldSN 18k Gold Y Selluindng 4zhows  ELUE UNEDRUEER 23300 a0 25200)
S BIGBANG GOLDBLUE o IGBANG GOLD BLUE. 44mm Omorl0ATM 19k GodSN 18k Gold SN Sunvaybluep Sefinding, $2hous  ALLBLUE ALUGATOR 33300 38500 30200)
LK TEOLRITOS EIGEANG GOLD ELUE PAYE o EIGEANG GOLD ELUE PAVE 44 M M4mm OOmorlDATM 1K GoldSN 1k GoldShy Sunvaybluep Sekuindng $2hous  ALLBLUE ALUGATOR: se00 55100 sao00)
LK IARSER 1 840G CAREO! No G BN CARBON 44 4mm 0mor0ATM  Cabon  Cabon Matblach  Sekwinding, $2hows  ELACKLINED FUSBER P 210 300
EE BIGBANG ALL CAREON No BIGBANG ALL CARBON 44 M 44mm 0Omor0ATM  Cabon  Cabon Mat carbon Selfuindg, 42hous CK SMOOTH "H FUSEER 15500 00 6800
KRR BIGBANG ALL CARBONVHITE o BIGBANG ALL CARBON VHITE 44 Mi 44mm ROmor0ATM  Cabon  Carbon Matcarbon Sefuinding $2hows  BLACK SMOOTH"H" FUBS 15000 #30 600)
FUSE: o BBENaCAREON BECE FUBIES i Mmm OOmorATM Cabon  Carbon Mittoahon Sef g, hous  HED CRGCODLE HORNEACI PGS 00 76500 e00)
LK TR EIGEANG RED MAGIC CAREON No MAGIC CARBON 44 M1 44mm Omor0ATI  Cabon  Cabon Matcabon Sekuindng, 42hous  ELAC 208 22500 o0
KT EIGBANG ALLCAREON No EIQEANG ALL CAREGH 4 1 4mm 0Omorf0ATM  Cabon  Cabon Mittcuton Sevidng fchows  ELACK QUMY ALUGATOR 15900 20500 [
CIAMOND: o BIGBANG CARBON BEZEL DIAMONDS #4 MM 44mm ROmor0ATM  Cabon  Carbon Matcubon Selbvndg. haus  BLACK CROCOOLE HORNBACK POROSU 72000 73200 esa00)
LK TR EIGEANG AL CAREON o EIGEANG AL CAREON 441 Mmm OOmorATM Cabon  Carbon Matoaon Sef g, hous  BLACKSOGTH 11 e 500 2000 00
01K 743 GRKUIE EIGEANGKIUS ALL CARBON 10 BIG BANG KJUS ALL CARBON 44 MM 44mm Omor0ATI  Cabon  Catbon at carbon Selrindng, 2hours ALLIGATOR 500 20600 o)
S0LGK 1743 GAKUIM BIGBANGKIUS ALL CARBON 20 EIQBANA KUS ALL CARBON $4h11 4mm 0mor0ATM  Cabon  Cabon Mt cuton Sevdeg fhous  BLACK QUMY ALLIGATOR 7000 7700 6400
NG TIGAVTYS BIGBANG VOMANITY ALL CARBON 100 BIG BANG VOMEANITY ALL CARBON 44 WM 44mm ROmor0ATM  Cabon  Carbon Mat carbon Sefwinding 42hows  BLACK GUMMY ALIGATOR 15500 210 700
o EIGBANG CARBON BEZEL BLUE SAPPHIRES 4 i Mmm OOmorATM Cabon  Carbon Matcarbon Sefuindng 42hous  ELUE CROCODLE HORNBACK PORDSUS o9 76300 &0
TSAVORTE N 44mm Omor0ATI  Cabon  Catbon Matcabon Sekuindng, $2hous  GREEN CROCODLE HORNEACK POROSL 38900 2500 as00)
LGK2MONRIEANSTS | BIG BANG JEANS CAREON 260 EIGBANG JEANS CAREON 44 4mm 0moriDATM  Cabon  Cabor Sellaindng. 4zhows  JEANS 21 23500 9500
0158 1GH BIGBANGSTEEL o BIGBANG STEEL 44 M 44mm 00morf0ATM  Staness ste Black Ceramic s2hous 5300 et 210)
NSEBILATRSE EIGBANG TRAVEL FETAL ASIASTEEL CERAMC  No 16 BANG TRAVEL FETAL ASIASTEELCERAMC#S MM #4mm  00mor0 AT Stalss so Slack Ceramio Cabonstam Sebindng 42hows  BLACK ALUGATOR 5100 0700 5500
0S8 BILRWCTE EIBANG STEEL CERAMIC 45 BIG BANG STEEL CERAMC 4 1A 44mm Omor 0ATI _ Stailss st Slack Ceramic Catbon stam Selfainding, $2hows _ ELACK ALUGATOR oo = 13400
S8 1RK EIGBANG STEEL CERAMIC No EIGBANG STEEL CERAM 44 MM Hmm ROmor0ATI ess ste Elack Ceramic i oo B 300 e00, i
0158 BIRK RS NG TRAVEL FETAIL ASIA STEEL CERAMC o BANG TRAVEL FETAL ASIA STEEL CERAMIC # MM 44mm  00mor 0ATM _ Staness ste Slack Ceramic sthous  BL 1000 2100 0000
EEL] BIGBANG STEEL CERAMIC BRACELET No IGBANG STEEL CERAMIC BRACEL s4mm OmorlATM  Staess ste Slack Ceramio . sthours %0 500 1400
50 BIG BANG LATIV AMERICA STEE $4mm Omor0ATI  Stairless st Slack Ceramic Stingblsch Sefuindng, $2hows  CHOCOLATE CROCODILE HORNBACK PC 00 700 1000
No EIGBANG STEEL VHITE BRACELET PAVE 44 MM 44mm H00moriDATM  Stainless ste Siness seel Matuhte  Sekuindng 42hous  STEEL SATINFIMSHED Setwih 560 VHITE stooo s6i00 ss300)
SLSE2T0ANTAKN BIGBANG TAKASHIMAYA STEEL 50 BIG BANG TAKASHIMAYA STEEL 44mm 00morf0ATM  Stanless ste Staness steel Matuhite  Sefuindng, 42hous  VHIEL ER 20 e 00)
NSELUSSTTO! SiBa ST TroPez STeEL 250 BIGBANG ST-TROPEZ STEEL 44 MM 44mm Omor0ATM  Stainkss se Vhite eramio Matwhite  Sefwinding, $2hous  Fistbraoelet: VHITE LINED FUBBER 2300 200 1100
015 2307 EIGEANGSTEEL o i STEEL 44 f4mm GOmor0ATI  Stness e Ve et Matuhte  Sekuindng, $2hous TURED 15300 et 2i0)
0LSEZ0EM 4 Sl SN STEEL DIONDS No EIGBANG STEEL DIAMONDS 44 MM 44mm H00moriDATM  Stainless ste Saness seel Matuhte  Sekwindng 42hows  VHITE STRUCTUREDRUSEER s 20100 600
SE AV BIGBANG STEEL PAY No IGBANG STEEL PAVE 4 mm OOmaOATM  Sness e S el Matuhte  Sefuindng 42hows  VHITE STRUCTURED FUBBER 2300 a0 25200)
3015Li00s BIGBANG CHOCOLATE BANG STEEL 500 BIGBANG CHOCOLATE BANG STEEL 44 1M mm ROmor DATM . 42hours s o 70)
ISL2TIONRJEANS | BIGBANG JEANS STEE 50 B1G BN e 4mm Omor0ATM  Stailess ste Stanless stel Jewns  Sekwindng Sthous  JEANS 1500 300 600
015 sTRKPEA2D) EIGBANG PUERTO BANUS STEEL CERAMC ELUE % B BANSPUENTOSASSTEELCERAMICELUE MM H4mm  EOmar BATM  talss st S Ak Sebundeg. hous  BLUESTRUCTUREDRUSEER P st s100)
0LSLAILACOLS BLUE CERAMIC @ mn WOmarDATIA  Steel Bl cetamc Zhous 5300 8800 5900
LSMMAKDIAK BIGBANGSTEEL 25 BIGBANG STEEL 44 MM 4mm Omor DATM stam\'ss ste Bl Ceamio Tk Sevodng. dhows  BLACKUEO FUEBER 1300 30 2500
EiGBANG REAL = 200 G BANG REAL CERAMC 44mm 0 mor 0 AT Ceramio ous 13500 300 2600
SsMiTTGR EIGBANG STEEL CERAMC o EIGEANG STEEL CERAME 44 MM Gdmm DImotOATM  Suess e Bk Corme Matcarbon Sefuindng, 42hous CKGUMMY ALLIGATOR w100 0 400
LMK BIGBANG STEEL CERAMIC No BIGBANG STEEL CERAMC 44 MM 44mm 00morIDATM  Staness ste Slack Ceramic Matcabon Sefuindng 42hows  ELACKLINED FUEE: 5300 et 210)
sosrrKrovs BIGBANG REAL VALLADOUDCF 97 BGBANG REAL VALLACOLD CF 440 4mm Omorl0ATM  Steel  Black Ceramic Mat carbon Sefwindng, 42hous  BLACK LNED FUEE: 10400 0 2200
st EIGBANG STEEL CERAMIC ERACELET o AMICERACELET 44 M $4mm Omor 0ATM  Stainiess st Slack Ceramic Matcarbon Sefuindng $2hous  STEELIBLACK CERAM SATIEDKNURLE s 500 w00
P EIGBANG STEEL CERAMIC No S EANG STERL Cenamc 41 44mm 00morfDATM  Stainess ste Siack Cerar Matuhte  Sekwindng, $2hous  ELACKSTRUCTURED AUEEER. 0500 2000 5900
0LSMIOMVRTRSI | BIGBANG STEEL CERAMIC TRAVEL RETAL No EIGBANG STEEL CERAMC TRAVEL FETAL 44 Mmm 0morlDATM  Stedl  Slack Ceramic Zhous 00 24t 0300
S0L5P LA TRSS SIa54G TAVEL FETAL st STEEL S0l No SI954G TAVEL FETAL A5t STEEL S0LD 4 e 44mm 0Omorf0ATM  Staness ste 18k Gold Y Matblach  Sefwindng 42hows  BLACK ALUGATOR 1000 2100 o000
0L5P R TR EIGEANG TRAVEL o BIGBANG TRAVEL $4mm Omor0ATM  Stairless st 16k Gold 3 WMaublack  Sekwindng 42hows  BLACKLINED FUEER: 06800 00 5600
015P VR TRS S BN STEEL GOLD TRAVEL PETL No SIS EANG STERL GO TRAVEL ETAL A Mmm OOmori0ATM Sl ik Goldsiy s2hous o 1300 et 2r0)
Dy sy s e L i . o T 200
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Watch information by reference Hublot Assistant

301.SB.131.RX info

The watch 301.SB.131.RX is a
Big Bang Steel Ceramic with a
case size of 44 mm, water
resistance of 100 meters, case
material of stainless steel, bezel
material of black ceramic, dial of
carbon stamped black, movement
of self-winding chronograph,
power reserve of 42 hours, strap
or bracelet of black structured

rubber, and a price of CHF Type your questiondere
13300, EUR 14600, and GBP ¥
12100.

Powered by Teach on Mars Al

SUMMER UNIVERSITY

TEACH N MARS




WatCh price by reference Hublot Assistant

341.SB.131.RX chf price

The price of the watch whose
reference is 341.SB.131.RX in
CHF is 12300.

[Type your question here m

Powered by Teach on Mars Al
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WatCh prices by reference Hublot Assistant

prices of the 341.SB.131.RX

The prices of the 341.SB.131.RX
are 12300 CHF, 13500 EUR, and
11200 GBP.

[Type your guestion here
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List of watch references rublot Assistant

What are the references starting
by 301.SB

The references starting by
301.SB are 301.SB.131.GR,
301.SB.131.LR.TRS15,
301.SB.131.LR.WWC18,
301.8B.131.RX, and
301.SB.131.RX.TRS15.

[Type your question here
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WatCh mOd@lS in 3 CO”eCtiOﬂ Hublot Assistant

Classic fusion in 33mm

The distinct starting 3 letters in
the references of the watches
whose collection is Classic
Fusion in 33 mm are 581, 582,
and 585.

[Type your questn here m

Powered by Teach on Mars Al
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Diameter of a watch model rublot Assistant

Diameter of 525

The diameter of watches whose
reference start with 525 is 45 mm.

[Type your question he% m
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Power reserve of a watch rlublot Assistant

525.NX.0170.RX Power reserve

The power reserve of the watch
525.NX.0170.RX is 42 hours.

[Type your questign here

Powered by Teach on Mars Al
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Power reserve of a model rublot Assistant

421 power reserve

The power reserve of watches
whose reference start with 421 is
72 hours.

[Type your qu;i,stion here m
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Water resistance of a watch rublot Assistant

525.NX.0170.RX wr

The water resistance of the watch
whose reference is

525.NX.0170.RX is 50 meters or
5ATM.

[Type your question ¢sre m
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Information about materials Hublot Assistant

General info on titanium material

Titanium is a lightweight, strong,
corrosion-resistant metal that is
used in many Hublot watches. It
is hypoallergenic and has a low
thermal conductivity, making it a
great choice for watches that
need to be comfortable and
durable. It is also resistant to
scratches and is often used in
combination with other materials

to create unique designs.
[Type your questigp here m
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Next Step: multilingual Chatbot

what it is its price in euros?

The Big Bang Steel Ceramic with reference
301.SB.131.RX has a price of EUR 14600.

and in CHF?

The Big Bang Steel Ceramic with reference
301.8B.131.RX has a price of CHF 13300

can you give me its characteristics in spanish?

Esta reloj tiene un tamafio de caja de 44 mm,
resistencia al agua de 100 m o 10 ATM, material
de la caja de acero inoxidable, material de la
luneta de ceramica negra, dial estampado de
carbono negro, movimiento cronografo de
cuerda automatica, reserva de energia de 42
horas y una correa de goma estructurada negra.

Type your que
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Keeping the flame alive
with your learners:
testimonials

part two



ClaireDELOUIS LEARNING CAMPAIGNS

Digital Learning & Innovation Director

#snackable
Isabelle MAHUT #enth usiasm
Digital Learning Manager #reg u I a rlty
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135 12)Z))C

UGC CAMPAIGNS

e David DORLENCOURT )
? G International Training Manager #CO m m u n I-ty
#visual

#creativity
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THANK YOU




